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PressWatch

Blogwatch-Social Media Monitoring & Analysis
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BlogWatch - Listen to what the consumers have to say
Social Media Monitoring & Analysis

Relevance instead of mass

More than three billion blogs, forums, news groups — tendency rising — are an infinite source of original
quotations for every PR specialist, market and opinion researcher. And at the same time an aimost unmanageable
mass problem. In order to find the few pearls in this ocean of spam, a superior strategy is needed.
Because: A maximum of 1% of the contents is really relevant for your company.
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Timeframe: 1 second - Worldwide

What you want in the blogosphere:

- Recognizing consumption trends

- |dentifying topics

- Observing sentiments

- Detecting opinion leaders

- Watching competitors, products and brands through the eyes of the users
- Exerting influence

With BlogWatch, this is possible with a reasonable cost-benefit ratio. We monitor all or selected blogs nationally
and/or internationally in every language, keep track, identify important topics and give you insight in contents
and sentiments.

Since 2003, our fellow affiliate TNS Cymfony has been dealing with blog monitoring in the US. On the basis
of this well-tried technology, we analyse and evaluate blogs, forums, portals, review sites and news groups
worldwide. In addition, we use internationally established blog spiders and own search engines with the help

of a meta-technology. l o

Blogs can generally be sorted according to user number and backlinks. Howeve can al e classified
according to their relevance for your company in order to identify and control the real ‘influencers”. Furthermore,
we identify your client-specific “relevant set” of blogs for you, i.e. a selection of those opinion leaders most

important for you, which will be evaluated with regard to its contents via the quantitative analysis.

Precision work in ABC classification
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Up-to-the-minute original quotes in you media portal

If you yourself are interested in original quotes, we deliver relevant contributions preselected and edited to
your PressWatch QS| media portal, to your Blackberry or to your press review — contributions in foreign
languages also with English or German summaries. In the media portal, social media as a source have a
direct connection to your entire media monitoring.

Alert if something is brewing

With advanced, automatic processes, we continuously measure how often certain key terms, opinion
makers, topics and brands are mentioned. Our quantitative alert system BUZZ Alert Indicator shows when
and where your search term suddenly appears en masse, sensitivity standards are surpassed and whether
important A blogs are affected. We illustrate these quantitative measuring results in demonstrative charts
and issue heat maps in your user-friendly web portal. Despite the fragmentation in the blogosphere,

we thus find the point at which it is worthwhile
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Buzz Alert Indicator

Winning insights

Deviations from standards are the basis for content-analytical evaluations by branch-experienced analysts.
Here you find answers to strategic questions fuelling your business. Based on our analytical experience
with traditional and “social media” we identify for you:

- Issues and trends

- Convergences and topic movements between traditional and social media

- Information on emotions and motivations of consumers as well as competitors and their evaluation
- Positive and negative opinion leaders and discussions

- Keywords in context

- Share of Voice (products/competition/company divisions)

- Company reputation

Discover new chances for your business. Or identify dangers for your image intime.

Contact: PressWatch GmbH | Barmbeker Str. 2 | D-22303 Hamburg
Telefon: +49.40.28.80 58 17-0 | Fax.: +49.40.28.80 58 17-16 | E-Mail: sales@presswatch.de
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